
Wyoming SBDC 
Network Overview



University of Wyoming Business Resource Network

http://www.uwyo.edu/research/business-resource-network/



Wyoming Small Business Development Center

• No-cost, full-service one-on-one small 

business advising, training, and education

• Work with startups, existing businesses, and 

those looking to exit

• Market research and digital marketing 

analysis

• Offices and advisors available throughout the 

state

• Average SBDC client realizes 16% job growth 

(Wyoming average .7%) and 34% in sales 

(Wyoming average 5.7%)

• 80 new business starts in 2021 with 1,600 

clients served and $9.3 million in capital 

infusion realized

https://www.wyomingsbdc.org



Client Highlights



Client Highlights



Wyoming APEX Accelerator

• Nationwide program administered by DoD’s 

Office of Small Business Programs; 

coordinate activities with SBA District Office

• Assistance and advising to contract with the 

world’s largest customer, the U.S. 

Government, as well as state and local 

government contracting opportunities

• No-cost one-on-one advising, training, and 

educational opportunities

• Assistance to help navigate the government 

contracting learning curve and assistance 

with certifications and registrations

• In 2022 Program Year, APEX assisted clients 

to secure over $98 million in government 

contracts (Over $19 million in our most recent 

quarter)



Community Navigator Program

• Mobilizes and leverages the Wyoming 

entrepreneurial support network to reduce 

barriers all small businesses, including those 

owned by groups such as veterans, women, 

and those from rural communities and 

communities of color often face in accessing 

capital and technical assistance.

• Hub and spoke model to pursue its goals, 

where the Wyoming Small Business 

Development Center acts as the central hub, 

coordinating efforts of the spokes, to target 

outreach and services to business 

communities in need throughout the state.

• $2.5 million 2-year pilot program; have far 

exceeded the initial investment in capital 

formation ($11 million to date)

https://wyomingcommunitynavigator.org/



Wyoming SBIR/STTR Initiative

https://www.wyomingsbdc.org/innovation-funding/

What is SBIR and STTR?

• Wyoming SBIR/STTR Initiative

• Small Business Innovation

Research

• Small Business Technology Transfer

• Grants/Contracts

• Broad Agency 

Announcements/Solicitations



Wyoming SBIR/STTR Initiative

Phase I/Phase II/Direct to Phase II

sbir.nasa.gov



Wyoming SBIR/STTR Initiative

DOD SBIR/STTR Programs

• Three pre-scheduled BAAs

• One annual BAA – components 
release topics throughout the year

• Open Topics – AFWERX

• Sign up for the Newsletter(s)

defensesbirsttr.mil



Wyoming SBIR/STTR Initiative

How We Can Help You

Education and 
Training

Connect to 
Resource 
Partners

Determine 
Eligibility

Register Your 
Small Business

Explore Funding 
Opportunities

$5K Phase 0

Mentor 
Connection

Prepare & Submit 
your Proposal

After Notice 
Support



Wyoming Business Resource Locator Site

https://wyomingbusinessresources.org/



Marketing Assistance

https://wyomingbusinessresources.org/

• Advising, training, and assistance with 

traditional marketing, digital marketing, and e-

commerce

• CARES Act funds assisted over 100 

Wyoming businesses with web development, 

e-commerce, and multimedia content 

creation. Over a dozen Wyoming multimedia 

developers engaged.

• CNPP funds assist traditionally underserved 

populations with marketing consulting and 

creation services

• The greatest marketing resource and strategy 

is you.



Networking and Self-Marketing

• Whether you’re talking with CO’s, Liaison 

Officers or just meeting each other

• Business cards still work

• Who you are, what you do (elevator pitch)

• Mindful of time

• Best way to follow up

• Content-based messages

• Don’t have to be an extrovert (read those 

name tags and ask questions)

• Balance persistence with courtesy

• Plan your follow-up



The Effective Email

• Know the name (keep those business cards)

• Be specific (greeting, reason for writing, next 

steps, bye-bye)

• Brief paragraphs; no more than 3-5

• Show credibility (you’ve seen the website and 

reviewed publicly available info)

• Not asking for information; offering services

• Highlight your most relevant experience (Who 

you are, what you do well, and who you have 

done it for)

• Include capability statement (and make sure 

it is well-designed; talk to Janean)



Come Talk to Us!
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